Request for Expressions of Interest (REOI)
Making a Difference in the Lives
of Canadian Children

“

This is such an amazing opportunity! As a small organization with a very limited budget
we could never afford to bring authors from across the country to our little community.

”

The quality of the presentations has been outstanding and we are incredibly grateful for
the sponsorship that makes this fantastic event possible.
ꟷ Medicine Hat Public Library (Medicine Hat, AB)
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A. INTRODUCTION
Does your organization want to create meaningful employee community engagement?
Does your organization believe in its ability to create social impact?
Is your organization seeking a corporate social responsibility project?
Book Week is the CCBC’s most enduring program and it
continues to inspire a love of reading in children across the
country annually. The success of Book Week is measured by
the number of communities we reach, the number of
presentations that happen and the number of young
readers we connect with each year. Our success can be
measured in the number of lives we impact; the investment
we facilitate into the artistic and literary community through
our programs and the reach our programs have into
remote, northern and Indigenous communities.
Since 1977, the Canadian Children’s Book Centre has
organized a week-long, national tour which sends authors,
illustrators and storytellers across the country visiting young
readers in schools and libraries to share their books and
celebrate the importance of reading.
Canadian Children’s Book Centre (CCBC) is seeking sponsorship for one of our most
important programs, Canadian Children’s Book Week. We are seeking organizations
interested in sponsoring programs that help kids succeed in Canada.

B. THE OPPORTUNITY
As a sponsor of Canadian Children’s Book Week, your organization will be changing the lives of
young readers across Canada. Canadian Children’s Book Week is integral to the development of
the literary arts because it inspires a love of reading in children and teens. By connecting
Canadian authors, illustrators and storytellers with over 25,000 children and teens each year
through readings and workshops that are held in schools, libraries, community centres and
bookstores across the country, the CCBC introduces children to both quality Canadian books
and their talented creators. Meeting an author, illustrator or storyteller can encourage children
to create their own stories and provide them with an avenue to explore their own creativity.
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Your organization will help Canadian authors and illustrators reach young readers nation-wide.
Book Week allows creators to hone their presenting skills and reach new audiences in
communities outside of their home province or territory.
As a sponsor of Book Week, your organization will be helping create healthier communities,
promoting S.T.E.A.M. Education, enhancing social inclusion and promoting Canadian culture:
Healthier Communities
The social determinants of health influence the health of populations. Access to authors,
illustrators and Canadian children’s books results in outcomes that enhance those social
determinants focused on education, healthy child development and culture. A child’s quality of
life is improved when lifelong learning and literacy are fostered.
S.T.E.A.M Education
The readings that take place during Book Week can open a child’s eyes to a whole new world –
the world of literature. These readings and interactions with authors, illustrators and storytellers
can excite a child about literacy. Whether a child is interested in writing, drawing or telling
stories aloud, Book Week inspires young imaginations, teaches children how wonderful a good
book can be and encourages them to tell their own stories. S.T.E.A.M. is an educational
approach that uses Science, Technology, Engineering, the Arts and Math to increase a student’s
ability to think critically and articulately while developing their curiosity. Book Week activities
definitely fulfill the ‘A’ or the Arts component of S.T.E.A.M.
Social Inclusion, Access and the Promotion of Canadian Culture
Every year, great care is taken to ensure that the Book Week tours reach as many communities
as possible. The Book Week Coordinators try to identify schools and libraries that have not
hosted a reading in past years and arrange visits to these locations. The CCBC also makes every
effort to have the Book Week tours reach remote locations and Indigenous communities, such
as regions in northern British Columbia, Quebec, Labrador, as well as Nunavut and the
Northwest Territories.
The Book Week touring program is vitally important to the children in Nunavut and the
Northwest Territories. Travel costs prohibit most creators from reaching these beautiful, remote
regions of our country. The Book Week tour ensures that children in these isolated communities
are included in the national celebration of books and reading.
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C. ABOUT THE PROJECT
The CCBC believes that all children in Canada should have access to Canadian books and that
every child deserves the opportunity to acquire a love of reading. Canadian Children's Book
Week is one of the CCBC’s most enduring and celebrated programs. It has been running for 42
years reaching hundreds of thousands of Canadians from coast to coast to coast. Book Week’s
mission is to connect children and teens with Canadian authors, illustrators and storytellers to
allow them to experience and share a love of books, reading and writing.
There is no national reading festival or celebration of Canadian children’s books larger than
Canadian Children’s Book Week. Book Week is unique in that it unites readers across Canada for
an entire week to celebrate our talented creators and the books they produce through hundreds
of readings and workshops that are
given in major cities, small towns and
remote locations across Canada.
In 1977, the first Book Week tour
featured 12 authors giving four readings
each around the country. Illustrators
were added to the roster in 1985, and
storytellers joined the tour in 2000. Most
recently, in 2019, the CCBC toured 28
authors, illustrators and storytellers to
161 communities across the country
connecting with over 25,000 children
and teens.
The Book Week tour roster is carefully selected so that it represents as many publishers, genres
and regions as possible. Consideration is also given to gender, race, multiculturalism and having
a mix of authors, illustrators and storytellers. The CCBC works to select individuals who are
capable of relating to a variety of age and reading levels, so that all schools, both elementary
and secondary, are able to participate in this program.
The CCBC’s Program Coordinator works with 17 Book Week Coordinators across the country to
organize the national touring program. Coordinators are located in every province and territory,
and have connections to the book world through their jobs as librarians, teachers, booksellers
and event coordinators. The coordinators contact individual schools and libraries within their
province/territory and arrange the Book Week tours.
In order to assess the impact of Book Week, each Book Week Coordinator is asked to prepare a
final report on the activities in each of their provinces and territories. In order to ensure that
Book Week is constantly growing and improving, the CCBC solicits feedback from its
coordinators as to how to improve and expand Book Week each year.
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In May 2019, the CCBC surveyed participants of Canadian Children’s Book Week – both the
teachers and librarians who hosted readings and workshops with the authors, illustrators and
storytellers, and the creators themselves.
• 97.81% of respondents indicated that they are either very likely or likely to participate in
Canadian Children’s Book Week in the future.
• 97.1% of respondents either strongly agreed or agreed that Canadian Children’s Book
Week is essential in promoting Canadian culture and books.
• Many respondents stated that several of the children enjoyed their visit so much that
they were still speaking about the visit not only days, but weeks afterwards.
• Respondents who worked in the libraries in which Book Week visits took place indicated
that the authors’ books were also in high circulation subsequent to the readings and
workshops taking place.
• Finally, many children were also very excited to come back to the library with their
parents, and children who did not currently acquire a library card were eager to obtain
one.
To learn more about Canadian Children’s Book Week, please visit bookweek.ca.

D. SUPPORT FOR CANADIAN CHILDREN’S
BOOK WEEK
“We really appreciate the support in bringing an
artist and illustrator to our small, rural and remote
community in north central British Columbia. These
visits leave a lasting impact, and give another layer of
depth to both our reading of children's books and
their illustrations and what is possible as a
professional. Thank you! We worked with a local
partner as well, our Whistle Stop Gallery, to better
connect with interested community members.”
ꟷ McBride & District Public Library (McBride, BC)
“Thank you to Book Week organizers for allowing us
this opportunity! It's so beneficial for our students to
hear from real live authors and illustrators!”
ꟷ Queen Charlotte Intermediate School
(Charlottetown, PE)
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“We really appreciated the opportunity to participate in Canadian Children's Book Week. We
have found that one of the most common memories here at the library, for parents who came as
children and are now bringing their own kids, is the visits from authors, illustrators and
storytellers. As adults who once used the library as children it is a nice way to connect with our
childhoods once again and share or make a similar memory with the next generation as we
continue to have visitors involved with children's literature visit us.”
ꟷThe Richard’s Landing Children’s Library (Richard’s Landing, ON)
“It's truly a great opportunity to get authors from across Canada that we wouldn't be able to
have, had it not been for Canadian Children's Book Week.”
ꟷ Kirkland Library (Kirkland, QC)
“Having an author visiting schools is so important. It gives students the opportunity to meet
someone who can speak frankly and honestly about the writing process and makes it real for
them. It allows them to see that all types of people can be authors, including themselves. Thank
you for keeping the author visits alive!”
ꟷ Dollard-des-Ormeaux School (Shannon, QC)

E. ABOUT THE CANADIAN CHILDREN’S
BOOK CENTRE
The Canadian Children’s Book Centre is a national, not-for-profit organization founded in
1976. We are dedicated to encouraging, promoting and supporting the reading, writing,
illustrating and publishing of Canadian books for young readers. Our programs, publications,
and resources help teachers, librarians, booksellers and parents select the very best for young
readers.
At the heart of our work at the Canadian Children’s Book Centre is our love for the books that
get published in Canada each year, and our commitment to raising awareness of the quality
and variety of Canadian books for young readers.
Our programs, such as Canadian Children’s Book Week and the TD Grade One Book Giveaway,
are designed to introduce young Canadian readers not only to the books around them, but to
the authors and illustrators who create them. Our quarterly magazine Canadian Children’s
Book News and the semi-annual Best Books for Kids & Teens selection guide are designed to
help parents, librarians and educators discover the world of Canadian books and to help them
to select the best reading material for young readers.
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The Canadian Children’s Book Centre reaches well over half a million people each year, and
we’re still growing. To learn more, visit bookcentre.ca.

F. OUR IMPACT
While the bulk of Canadian Children’s Book Week occurs in classrooms, libraries and community
centres all across Canada, there is also an aspect of the tour that can reach anyone with a
computer. Our social media strategy plays a large role in Book Week, allowing us to elevate the
tour and our mission through digital outreach.
Each year our goal is to make Book Week bigger and more impactful than the year before. Our
2019 social media campaign featured Elly MacKay's beautiful poster art, a social media
scavenger hunt for the touring creators, a call to key figures to #ChooseCanadianBooks, daily
blog posts beginning a week before the tour, and online activities and printables for educators
and more.

Our social media accounts are a key component of the CCBC’s communications plan.
Our accounts have seen significant growth in the past 2 years, with our overall follower
count for Twitter, Facebook and Instagram up an average of 124%.
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This year's tour was especially unique, thanks to Members of Parliament that
championed Book Week. Their support raised the profile of Book Week and gave it a
new national scope. We look forward to expanding this in 2020, to bring Book Week to
an even wider scale. Participants included Guelph MP Lloyd Longfield; Pablo Rodriguez,
Minister of Canadian Heritage and Multiculturalism; Catherine McKenna, Ottawa Centre
MP; Julie Dabrusin, MP for Toronto-Danforth; Bardish Chagger; Jean-Yves Duclos,
Député de Québec et ministre de la Famille, des Enfants et du Développement social;
Navdeep Bains, Minister of Innovation, Science and Economic Development; Alaina
Lockhart, MP for Fundy Royal and Prime Minister Justin Trudeau.
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Left: Alaina Lockhart, MP for Fundy Royal, reading If a Horse Had Words by fellow New

Brunswicker Kelly Cooper.
Right: Jean-Yves Duclos, Député de Québec et ministre de la Famille, des Enfants et du
Développement social, at the book launch for Les histoires de Mamie et Papi.

E. SPONSORSHIP OPPORTUNITIES
Award Winner Level $100,000+
•

•
•
•

•
•

Name recognition on the Benefactor section of the CCBC Website Donor Hall of Fame
with a link to a featured Supporter Profile.
Logo on all promotional materials.
Complimentary full-page add in Canadian Children’s Book News and Best Books for Kids
& Teens each year.
During the year that the donor enters the Award Winner Level:
o Award Winner Level welcome lunch with a CCBC representative.
o Featured profile in the CCBC eNewsletter.
Name featured on the Annual Report.
Mailed annual report.

Best Seller Level $50,000+
•

•
•
•

Name recognition on the Writer section of the CCBC Website Donor Hall of Fame with a
link to a featured Supporter Profile.
Logo on all promotional materials.
Mailed annual report.
During the year that the donor enters the Best Seller Level:
o Best Seller Level welcome letter from a CCBC representative.
o Featured profile in the CCBC eNewsletter.
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Adopt-a-School Program Sponsor $50,000
•

•
•
•

Title sponsor of the Adopt-a-School program which covers the cost of the
reading/workshop fees for schools that cannot afford to host a Book Week visit.
Name recognition on the Writer section of the CCBC Website Donor Hall of Fame with a
link to a featured Supporter Profile.
Logo on all promotional materials.
During the year that the donor enters the Best Seller Level:
o Best Seller Level welcome letter from a CCBC representative.
o Featured profile in the CCBC eNewsletter.

Book Club Member $25,000+
•

•
•
•

Name recognition on the Champion section of the CCBC Website Donor Hall of Fame
with a link to a featured Supporter Profile.
Book Club Member Level welcome letter from a CCBC representative.
Logo on all promotional materials.
Mailed annual report.
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